
 
 
Broadway All the Way Outreach Summary: Public Survey Round One 
 
The project team continued the building awareness campaign and community engagement process, reinforcing the 
project objectives and goals with the public. During this time public survey round one was distributed, these are the 
results.  

 
 Event/Location/Date Public Engagement Survey One: November to January 

  

Responses 190 total responses 

 

Results 

 

 

Primary Destinations: 

• Types of Destinations: 16% of respondents indicated that their primary 
destination along the corridor was shopping. Other destinations 
included Dining (15%), Workplaces (12%) and Recreational Areas (10%) 
 

• Destination Locations: 20% of respondents indicated that they visit 
work along the corridor. Other destination locations include Kroger 
(13%), Main Library (4%), and downtown (13%). 
 

Public Amenities: 

• Types of Amenities: Respondents top three types of amenities that 
were preferred included landscaping (13%), lighting (12%), and space 
for food trucks and other mobile kiosks (10%). 
 

Modes of Transportation: 

• Top Modes of Transportation: Respondents ranked the following as 
priority modes of transportation; Bus, Car, Walk, Bike, E-scooter.  

TARC: 

• Current Ridership and Connectivity Ranking: Respondents of the 
survey primarily indicated that they do not ride TARC (36%), but of 
those that do ride TARC the main reasons that they ride TARC is due to 
convenience (17%) and little to no access to car (16%). Respondents 
ranked TARC at 2.54 on a 5 scale in terms of connectivity.  

• Improvements: Respondents top three improvements that they would 
like to see along the 23 TARC route includes more frequent bus arrival 



and departure (24%), faster commute times (19%), and improved 
transit stations (18%). 

 

Bicycle Infrastructure: 

• Preferred Type of Infrastructure: 52% of all respondents indicated that 
their preferred method of bicycle infrastructure as protected bike 
lanes.  

 

Infrastructure Improvements: 

• Types of Improvements: Additional improvements to the corridor 
included traffic, crosswalks, traffic calming, and safer streets.  

 

Project Vision: 

• Vision: 90% of respondents indicated that the “Enhanced Safety, 
Mobility, Sustainability, and Future Growth and Prosperity” aligned 
with their vision for the Broadway.  

 

Respondents Demographics • 40% of respondents indicated that they were TARC users. 
• 52% of respondents were Male while 38% were Female (10% identified 

as non-binary or preferred not to respond). 
• 38% of respondents were 46-65, 32% were 31-45. 
• 55% of respondents were White, while 39% were Black.  
• 44% of respondents only have 1 vehicle accessible to them.  

 

 

 

  

 


